Marketing in Leisure and Tourism – Portfolio Assignment Brief 

Having completed your exam you now need to produce work for your portfolio. This work will be assessed and the marks will go towards your final grade. 

The organisation you are going to focus on is The Deep. 

You will complete two main activities:

1. An investigation into the marketing activities of The Deep

2. The production of promotional material for The Deep, aimed at a particular target market

Your teacher will set a series of deadlines for you to complete various aspects of this assignment. However, the final dead line for this assignment is ______________. 

It is very important that you stick to these deadlines. If you start to fall behind you will struggle to complete the assignment. 

The work you submit must be your own.

Task 1 - Investigation into the marketing activities of The Deep 

The findings of your investigation can be presented in a number of ways, including a report, presentation or a display. 

In your investigation you should:

· Provide a description of the products and/or services that The Deep offers

· Provide details of the pricing of the products or services

· Describe how the products/services are made available

· Information on the promotional techniques and materials the organisation uses

· Information on the methods used to identify target markets
· A description of the market segments that you think the organisation has chosen to market
Task 2 - The production of promotional material for The Deep, aimed at a particular target market

You must produce an original item of promotional material. You have the choice of either promoting:

· The Deep to a new market segment, 

· A special event at The Deep,  

· The launch of a new product 

 or 

· The re-launch of an existing product at The Deep

Task 1 - Investigation into the marketing activities of The Deep

	Key component
	Text Book 
	Pass Level
	Merit Level
	Distinction Level 

	In the investigation you must ( 
	
	· Use appropriate sources of information e.g. leaflets, internet, handouts, text books and information from the session at The Deep

· Use technical language e.g. secondary and primary research, public relations, point-of-sale material
	
	Go on a follow up visit to collect information, survey people and/or contact The Deep yourself. Highlight the information you gathered.  

	Product

Provide a description of the products and/or services that The Deep offers
	p106-110
	The description of products and services will depend on their complexity e.g. a sentence or two for simple products or services (food and drink) and one or more paragraphs for complex products and services (guided tours)
	
	

	Price
Provide details of the pricing of the products or services


	p112-114
	Details of pricing should include a list of prices with details of discounts, special offers and so on.

DO NOT COPY THE DESCRIPTIONS GIVEN IN PROMOTIONAL MATERIALS – USE YOUR OWN WORDS
	Analysis – give reasons for special offers etc. 
	

	Place
Describe how the products/services are made available
	p116-118
	The description of place should include information such as the chain of distribution and the outlets used to get the products/services to the customer. 
	
	

	Promotion
Information on the promotional techniques and materials the organisation uses                 


	p118-152
	Describe the main promotional techniques and materials used to market The Deep. It is highly recommended that you annotate (add labels that describe the main features of each item of promotional material). Any promotional material that you describe must be included in your investigation.


	Explain the reasons for the use of each. Analyse the effectiveness of the promotional materials.
	Detailed analysis and descriptions are required. When discussing the effectiveness of promotional activities and materials you should voice your own opinions as well as those of the staff and customers. Make your own judgement about the success of the organisations promotional activities and materials.  You need to explain how you would evaluate the success of the organisation’s promotional techniques and materials e.g. market research etc. Distinction level students will refer to the potential use of other techniques/materials.

	Information on the marketing research methods used to identify target markets
	092-100
	You should describe the research methods used under the following headings: 
postal surveys / telephone questionnaires personal surveys / observation
desk research / Primary research 
secondary research
	Analyse – give reasons for the methods used
	

	A description of the market segments that you think the organisation has chosen to market
	p100-104
	Describe the market segments targeted by The Deep and the products and services offered to these market segments
	Analyse – give reasons for the market segments  chosen and the products/services targeted at each
	


Task 2 - The production of promotional material for The Deep, aimed at a particular target market

Your item of promotional material can be any of the following: 

Advertisement / Brochure or leaflet / poster / point of sale item e.g. key ring / merchandising materials e.g. brochure stands/leaflets stands / Video / Press release

When producing promotional materials you must use IT wherever possible to enhance the quality of the materials.

Pass

An item of promotional material that provides information in a way that is suitable for the target market

Merit 

Promotional material that shows imagination and is accurately presented and appropriate for its target audience

You can show imagination by using original or adapted ideas, but not by copying from other promotional materials. Accurate presentation means no spelling mistakes and complete and correct information (for examples prices, telephone numbers). In order to be appropriate for its target audience, the material should show some evidence f matching images, graphics, wording and content to the audience (e.g. example photographs of people taking part in an activity usually show people of a similar age to the target market). 

Distinction 

A high quality item of promotional material. 

